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Illustrative & Graphic Design | Branding | Web Design

Alvalyn Creative is a multi-disciplinary independent design practice providing logo and identity design, 
branding, illustration, and web design for businesses and organizations. As owner and creative director,  
I come alongside companies and entrepreneurs to create a tailored wardrobe of design assets and provide a 
full array of services from concept development through project and print management. I translate mission 
and vision and translate into visual forms — graphic assets — in a clear and attractive manner. The end result 
draws attention and increases influence. 

Designing Influence. Drawing Attention.



Alvalyn Creative | fact sheet

©2
01

3.
 A

lv
al

yn
 L

un
dg

re
n.

 A
ll 

rig
ht

s 
re

se
rv

ed
.

www.alvalyn.com
e: alvalyn@alvalyn.com  
blog: alvalyn.com/blog
phone: 805.857.7981   

It has been 20 years since I established Alvalyn Creative with the purpose of providing my clients with imaginative ideas, 
exquisitely functional design and illustration solutions and careful customer service. As a solo visual communicator, I come 
to the table with flexibility, open communication and a history of strong relationships with the clients I serve. My breadth of 
capability and experience eliminates the need for clients to work with multiple designers to develop a cross-platform visibility 
program.

I make an investment in the outcome of a project rather than only the output. I am concerned with the aesthetic appeal as well 
as the functionality of any design or illustration. The creative process must address both areas equally and not sacrifice one to 
the other. My clients’ successes testify to my efforts.

It’s a relationship.

Philosophy

The designer-client relationship 
is a partnership. It begins with 
getting to know each other—
how we work, respond and 
react. We establish common 
ground that becomes a foun-
dation for mutual growth and 
success. It is important that  
I recognize my clients’ roles  
in my success and am valued 
in return. 

Every project begins with a get-to-know- 
you phase. Successful design solutions are 
born from an understanding of the needs  
of the end-users — your customers. I use 
a customer-centered approach to develop 
design that will influence them on your  
behalf. This means I do not design visual 
assets er your personal tastes, but to help 
you reach and relate to your customers. 

I begin with two questions: Who are you? 
and What do you want to accomplish? 
Another question soon to follow is, Where 
do you desire to be in three to five years? 
The assets I create for you should help you 
get there. This forward-looking inquiry is 
crucial for your growth. 

Think in terms of a seed, which is singular 
and tiny in its current form. Yet a seed is 
not meant to remain a seed, but to become 
a plant that looks good, prospers and 
produces more seed. To grow a seed into a 

thriving plant requires time and attention.
Design solutions are what fertilize, prune 
and tend your seed to reach its potential.

Once we determine where you want to go, 
I analyze, research and develop ideas and 
strategies for you that will be meaningful 
for your customers. We consider a variety of 
options before selecting the best approach) 
to take. Then, the design development and 
production process begins.

Approaching design in this manner requires 
an investment of time and diligence. There 
are no instant, off-the-rack solutions. The 
results of my process ensure you meet your 
goals and can develop productive relation-
ships with your customers.
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Values

We can talk about sustainability, user experiences, innovation versus transformation and the National Design Policy ef-
forts. You may want to know that Alvalyn Creative works with FSC-certified printers and follows professional practices 
propounded by the American Institute of Graphic Arts and the Graphic Artists Guild. It might impress you that my work 
has received national recognition and awards. But what it really comes down to is this:

The design and illustration fields are full of talented practitioners. You have many to choose from, ranging from large 
agencies to independent designers like me. The things that set me apart are my proven success working with entities 
like yours, my award-winning creative sensibilities and that fact that I won’t speak over your head when I’m explaining 
something to you. I’m not looking to just work on your project. I’m looking to form a relationship that’s going to prove 
mutually prosperous. Having good clients is a good thing, but having good colleagues is better.

Design is not decoration.

Just because someone labels it “design” 
does not mean that it is design, and not 
all design is good design. Good design and 
illustration get noticed, and elevate the 
entity they represent. Design is not  
decoration. The difference between design 
and decoration is a matter of function. 
Decoration looks good while design and 
illustration inform, engage, educate,  
motivate, excite, compel, move, impact  
and surprise. They add value and are  
assets to a business.

Design and illustration require intelligent 
creative thinking. Both disciplines are the 
result of judgement, evaluation, analysis 
and the application of aesthetic principles.

My values:

Creativity
I possess and nurture skill, wisdom and 
knowledge to design and illustrate.  
I create with purpose and intelligence.

Process
Design and illustration involve processes 
which require time spent on research and 
development. I set deadlines to allow for 
the process.

Excellence
I am an expert at what I do. I consistently 
work to refine, strengthen and expand my 
knowledge and craft.

Communication
I practice open communication with my 
clients and keep them informed of the 
progress and status of their projects.

Attitude
I provide a valuable service to my clients in 
return for value.

Passion
I am called to be an artist and manifest 
that call through illustration, design and 
writing. I continue to develop my abilities 
and pass on my knowledge through teach-
ing and mentoring.

Stewardship
I am economical with time and resources.  
I am available to my clients during regular 
business hours. 

Business
I am a business owner and make decisions 
which are good for my business. I am care-
ful in qualifying my suppliers and in select-
ing my clients.
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Disciplines

Everything needed to inform, attract and engage your customers is useful for fulfilling your brand strategy. Your brand is 
actually formed out of your customers’ relationships with you, and any and all touch points are useful for building and 
maintaining that relationship. From your business card to your annual report, your brand strategy should be planned well, 
designed well and maintained well. No business or organization is too small to have an intelligent, well-coordinated brand 
strategy that works in various media.

Design is a discipline.

I develop ideas and trans-
late them into visual form 
- graphic assets — in a clear 
and attractive manner so 
that people can understand 
them and respond.

I tell stories through visual 
metaphors that communicate 
ideas and inspire people.

Design and Corporate Communications
Creative vision combined with a proven ap-
proach to visual communication solutions, 
from concept development through print 
management and evaluation. Expertise in 
logo and trademark design, communica-
tions systems, standards manuals, annual 
reports, sales support materials, advertis-
ing, direct mail, brochures, newsletters, 
signage, fleet graphics, outdoor and transit 
advertising and display.

Illustration
Creation of custom original artwork 
executed in traditional media and then 
digitized for use in published forms.  
Applications include advertising, retail and 
editorial. Expertise in portraits, sports and 
action, botanical, technical and architec-
tural rendering.

Character Design
Development of custom branded  
characters.

Web
Informational or commercial; banners, 
blogs, e-mail. Concept, site structure and 
design, publication and maintenance. 

Editorial, Book and Publication Design
Design development of cover and interior 
pages. Hardbound, paperback and self- 
cover. Trade publications, textbooks,  
manuals, magazines, catalogs, view books. 
Print and PDF formats.

Photography
Custom original photographs in a photo-
journalistic style using available light.  
Location, people, journalism and  
architecture. 

Packaging
Product labeling and packaging, point of 
purchase, trade supplies.

Copy Writing and Editing
Offered only as part of an overall design 
project. Descriptive, narrative, technical.
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Process

Design is a process.

Research
Strategy
Design Development
Implementation
(in that order)

Research
In the discovery phase, I collect, sort and 
prioritize all the information necessary to 
develop ideas. This includes interviews with 
the client, research of the client’s com-
petitors and target audience, and involves 
discussion, question and answer and con-
versation. Information not necessary to the 
end result is set aside.

Strategy
This phase is where strategies and tactics 
are determined, roll-out schedules, media 
options, durations, etc. I work with the 
client to plan all the touch points that will 
connect the client with the end users. We 
determine voice, approach and how the 
graphic assets will be managed post-
project.

Design Development
Here is where I get out the sketch pad and 
begin thinking. Conversation with the client 
continues throughout this creative phase. 
Preliminary design ideas or illustration 
comprehensives are presented and a final 
direction is chosen. Schedules are finalized. 
Budgets for printing and other services are 
solicited and finalized. 

Implementation
The final phase is the actual design or art-
work creation phase, in which concepts are 
developed into finalized forms, all content 
to be included is collected, layouts are re-
fined, paintings are produced (illustration) 
and made ready for print, fabrication or 
publication. No work is released for print or 
publication without a final proof approval 
by the client.

“I really respect Alvalyn’s knowledge and her ability to get the job done on time at a very reason-
able cost. When I’ve worked with her she’s been very flexible in incorporating unexpected changes 
into documents and still producing a first-rate final product!”   

Mindy Berman 
Mindy Berman Communications 
Culver City, CA USA



Alvalyn Creative | fact sheet

©2
01

3.
 A

lv
al

yn
 L

un
dg

re
n.

 A
ll 

rig
ht

s 
re

se
rv

ed
.

www.alvalyn.com
e: alvalyn@alvalyn.com  
blog: alvalyn.com/blog
phone: 805.857.7981   

Profile

The design proves the existence of the designer.

Imitation may be  
the sincerest form  
of flattery but it  
is the laziest form  
of creativity.
Alvalyn Lundgren 

Alvalyn Lundgren, founder of Alvalyn 
Creative, is an independent designer and 
illustrator. She has created successful  
visual solutions for businesses, non-profits, 
corporations and entrepreneurs. 

Her interest in art showed up early in life. 
Drawing and painting throughout her 
childhood, she excelled in storytelling and 
draftsmanship. During her sophomore year 
in high school she determined to pursue art 
as a profession. She enrolled at California 
State University, Northridge as an art ma-
jor/English minor, and completed her junior 
year there before applying to Art Center 
College of Design in Pasadena, CA, where 
she majored in illustration.

After earning her BFA, she undertook a 
series of freelance projects and arts educa-
tion positions, before launching Alvalyn 
Creative in 1994. 

As an illustrator, Alvalyn excels in the abil-
ity to bring an idea to life, to tell a story 
and engage the viewer. As a designer, she 
establishes every solution on solid aes-
thetic principles, achieving balance, order 
and beauty which supports the design’s 
function. Her practice has evolved from 
pursuing design and illustration as separate 
disciplines to combining the two into a 
single, inclusive pursuit: illustrative design.

Teaching is a secondary pursuit. Alvalyn 
has taught drawing, painting and design 
at the high school and college level for 25 
years. She spent 3 years at the Los Angeles 
County High School for the Arts and has 
been an instructor at UCLA Extension 
since 1993. 

“As an HR Consultant in the fast paced world of Human Resources, we are constantly changing our 
focus and our priorities. In this environment, it helps when you have someone who is willing to work 
with you and accommodate your requests. I have found this to be the true in working with Alvalyn.  
She has consistently met deadlines and changing priorities on several projects that we have asked her 
to complete. In doing so, the quality of the product has not been sacrificed. Alvalyn has been a great 
addition to our team.”   

Owen DeVance 
Learning & Development | Southern California Edison 
Rosemead, CA USA
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About

Design improves the quality of life and the effectiveness of business.

I established Alvalyn Creative in 1994. It is 
a boutique design and illustration practice 
providing a complete package of creeative 
services including creative development, 
strategy, art direction, production and 
project management. As a reliable creative 
partner, I provide a “one-stop-shop” for the 
right business or organization.

I have an established expertise. It is  
important for me to work with clients 
whose values complement mine. I take the 
necessary time to get to know my clients: 
their mission, their goals, their custom-
ers. This foundational knowledge helps me 
create effectively and manage a project 
efficiently. I invest in the work I create to 
ensure satisfaction, quality and results. 

I serve these distinct markets:

  >  Small and medium-sized businesses  
  and organizations seeking to establish 
   a branded presence;

 >  Businesses and organizations  
  desiring to re-position themselves,  
  or expand their markets through  
  consistent, systematic identity and  
  branding;

 >  Authors and publishers who require 
  honed expertise in book design and 
  narrative illustration that illuminates  
  and entertains;

 > Editorial projects including book  
  design and illustration.

What I can do for you:

Logo and identity design, including  
communications systems and graphic  
standards manuals

Corporate and event branding

Sales materials: catalogs, spec sheets, fact 
sheets, brochures

Direct mail: postcards, announcements

Advertising: designed to fit publication 
standards

Publication design: magazines, newsletters, 
books, epubs

Online, including web design, email and 
social media graphics

Illustration and character design

Presentations, slide decks

Photography, as part of a design project

“In the five or more years I have utilized the services of Alvalyn Lundgren, I have found her to be 
not only an exceptional designer, but an invaluable resource at every stage of the design process. 
Her skills as a designer, coupled with great business sense, have proven to be a winning and  
effective combination as she has helped my business grow more than 500% since 2002. I highly 
recommend her services to anyone who is seeking exceptional quality.” 

Stephen Xavier, President & CEO 
Cornerstone Executive Development Group  
Raleigh, NC USA
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Design adds value.

Arts & Entertainment 
GoBeDo Productions, Inc. 
New West Symphony 
Stuffed Penguin Music

Coaching & Leadership Training 
America’s Top Coach® 
Arete Adventures 
Cornerstone Executive Development Group 
The Learning Cafe

Construction & Engineering 
MarkVDesign 
Newman & Sons, Inc. 
Pena Grading & Demolition 
Reder Construction 
Reder Solar 
Zeller Electric Corporation

Interior/Environmental Design 
Bellissima Decor 
Danna Meyer Design 
Linda Haig Design

Education 
California State University, Northridge 
Liberty Christian Academy 
Otis College of Art

Energy 
effEnergy 
Southern California Edison

Food & Beverage 
Farfalla Trattoria 
Le Rendez-Vous  
Trade Supplies, Inc.

Finance, Insurance, Funding 
Jeff Conway and Associates 
Starr Financial Services 
WealthCare Alliance 
The Wealth Creator Company

Government 
City of Los Angeles

Health Care 
Advanced Gastroenterology, Inc. 
Malibu Urgent Care 
Rolling Oaks Radiology 
Westlake Diagnostic Womens’ Center 
Ziv Studio for Smile Design

Logistics & Transportation 
Conejo Courier & Cartage 
Service By Air

Manufacturing 
The Foam Shop

Medical, Pharmaceutical & Biotech 
McDonough Medical, Inc. 
North American Imaging, Inc.

Non-Profit & Organizations 
Child & Family Center 
LAPD Devonshire PALS 
Lighthouse Church 
New Horizons 
Malibu Chamber of Commerce 
Meeting Planners International -SoCal 
Rotary Club of Newbury Park, CA 
Rotary International 
St. Maximilian Kolbe Church 
Ventura County Community Foundation

Publishing & Editorial 
Create Magazine 
Denver Magazine 
Gospel Light 
Intervarsity Press 
Los Angeles Magazine 
Trade Press Services 
Westlake Magazine

Travel & Tourism 
Great Hawaii Vacations 
Travel Source Cruises

“Alvalyn Lundgren has worked on numerous projects for Van Nuys Airport Public and Community Relations.  
The considerable scope of her work has included one-page ads and flyers, brochures and pamphlets, and a  
comprehensive academic journal with a full-color cover and over 100 pages. In every sense, we have found  
her to be a reliable professional who produces aesthetically pleasing material in a timely manner. She also  
makes herself very accessible and communicates well. Without the slightest hesitation, I would recommend  
Ms. Lundgren as a one-stop-shop for meeting virtually anyone’s graphic design needs.”   

Richard French 
City of Los Angeles | Van Nuys Airport  
Public & Community Relations

Clients (a partial list) 
 


